_ BO GIAO DUC VA PAO TAO CONG HOA XA HQI CHU NGHIA VIET NAM
TRUONG PAI HOC KINH TE QUOC DAN Poc 1ap — Tw do — Hanh phiic

PE CUONG HOC PHAN CHI TIET
(Ban hanh kém theo quyét dinhsé ~ OD/PHKTOD, ngay  thing  nim 2019)
1. THONG TIN TONG QUAT (GENERAL INFORMATION)

- Tén hoc phan (tiéng Viét): Tiéng Anh nganh Marketing

- Tén hec phan (tiéng Anh) Marketing in English

- Ma sé hgc phdn MKMA1112

- Thugc khéi kién thic Bat budc ciia nganh

- Sé tin chi 3 (40 gio, twong dwong 48 tiét)

+ Sé gior ly thuyét 29
+ So gio thao lugn 11
- Cac hgc phan tién quyét Marketing ciin ban
2. THONG TIN GIANG VIEN
Giang vién: Cac giang vién Bo mon Marketing

3. MO TA HQC PHAN (COURSE DESCRIPTIONS)

Hoc phan nay duoc tiép can dudi goc do sinh vién da nam viing kién thirc marketing cin ban.
Théng qua cac bai tap dudi nhiéu hinh thic khac nhau nhu céac bai ngit phap (dién tir, phat trién tu,
hoan thanh doan van...), cac bai doc hiéu, hoc phan cung Cap nhitng tir veng, thuét ngi, nhitng cach
dién dat va cau trac cau co ban trong linh virc marketing bang tiéng Anh. Theo d0, hoc phan nay trang
bi cho sinh vién vén tir ving, thuat ngir va cau tric phd bién phuc vu hoat dong hoc tap, nghién ciu
tai liéu, sach bao chuyén nganh vé marketing bang tiéng Anh.

4. TAI LIEU THAM KHAO (LEARNING RESOURCES: COURSE BOOKS, REFERENCE
BOOKS, AND SOFTWARES)

Gi&o trinh
Marketing Supporting Foundation Degree, Professional Education, 2004
Tai ligu khac ,
1. Tran Minh Dao, Marketing, NXB Thong ke, 1998
2. M. Pride William, Marketing concept and strategies, USA: Houghton Mifflin Company, 2000
5. MUC TIEU HQC PHAN (COURSE GOALS)

Bang 5.1. Muc tiéu hec phén

M A d A A

Muc ola cpr | lrinhdo

tieu muc tiéu nang luc
[1] [2] [3] [4]

C6 thé hiéu va sir dung thanh thao cac thuat ngir marketing,
G1 | thuat ngix ve tat ca cac khia canh trong tieng Anh va tieng Viét, | PLO 2.1.1 I
tur cac dinh nghia co ban vé marketing, moéi truong marketing,




hanh vi khach hang, chién luoc va cong cu marketing dén céac
thuat ngir dugc st dung trong thuc hanh marketing trong kinh

doanh
G | CO kha nang giao tiép, thé hién kién thic vé marketing thanh | PLO 2.1.1 "
thao bang tieng Anh PLO2.5.1
a3 C6 kha nang lam viéc, hop tac véi cac thanh vién trong nhom | PLO 2.6.1 v
dé hoan thanh cbng viéc duoc giao va trinh bay theo nhom. PLO 25.1
6. CHUAN PAU RA HQC PHAN ‘
Bang 6.1. Nang luc nguoi hgc hoc phan
CDPR NLNH M0 té ning lue nguoi hoc Trinh do
nang luc
[1] [2] [3] [4]
Str dung céc thuat ngir chinh trong co ban vé
CLO1.11 marketing, tir phan tich méi truong marketing, SWOT I
den chién lugc va ké hoach va cdng marketing
PLO2.11 Giai thich va lién hé cac thuat ngir chinh vai ghuc ti,én
o CLO1.1.2 tur phén tich méi truong marketing, SWOT dén chién I
lugc va ké hoach marketing.
CLOL2.3 Phién dich, dich va thé hién kién thire da hoc trdi chay "
- bang tieng Anh va tieng Viét cho ngudi khéc.
Giai thich cac thuat ngir va cum tir duoc hoc troi chay
CLO5.2.1 bang tiecng Anh va tieng Viét bang cach trinh bay bang 11
miéng hoac bang van ban.
PLO2.5.1 Phan tich cac tinh hudng marketing trong 16p, giai
CLO5.2.2 thich chling trong bao cao ca nhan hodc bai tap nhém i
bang cach trinh bay bang miéng hoac bang van ban
CLO5.3.3 Thl.IC hll_en‘bal. }ap marketing bang tieng Anh bang "
cach noi va viét
Thyc hanh lam viéc theo nhdm, phén cdng nhiém vu
CLO6.3.1 hoac / va thuc hién cac nhiém vu duogc giao, su dung v
A sap xép céc tai lidu dé hoan thanh béo c4o nhém
PLO26.1 va sap xep cac tai liéu dé hoan thanh béo cao nhé
Thuyc hién bai thuyét trinh theo nhém, phéi hop véi
CLO6.3.2 cac thanh vién trong nhom dé thuc hién. i
7. DPANH GIA HQC PHAN (COURSE ASSESSMENT)
Bang 7.1. Panh gia hoc phan
Hinh thic s Thoi NLNH hoc on P ‘s . 1A
danh gil:i Noi dung dié:’)’l”] phan 0 Tiéu chi danh gia Ty 1€ (%)
[1] [2 [3] [4] [5] [6]
Trach nhiém A Tham gia lop
Chuvén c Tuan ke - : 10%
uyen can e 1-13 - Tuwong tac (hoi cau hoi va tra 1oi 0
Kha nang A
cau hoi)




o aA Thai d6 (ton trong giang vién,
Thai do ban bé va quy dinh cua Iép hoc)
’ Ctt];n;(?}ﬁndt;éatiﬁ ‘ CLO5.2 1 ’ Kién thac
Bai thuyét | o ho,f: theo | Tudn | CLO533 | Thuyéttrinh (slide va ky nang 200
trinh nhém L oge T 12-13 | CLO6.3.1 thuyeét trinh) 0
yéu cau cua CLOB.3.2
giang vién e Lam viéc nhém
SR CLO111 I . AL as
Baikiemtra | ;99345 | Tuane | cLol1p | ©3uholtracnghiém, cauhoi 20%
gitra ky CLO5.2.1 ngan, bai tinh huong
N Theo CLO1.1.1
Bai thi ket . . . A o
thac hoc Unit 1 to 10 h?h CLO1.1.2 Cau ho} traq _nghlem,xcau hoi 50%
han cua CLO5.2.1 ngan, bai tinh huong
P Truong | CLO5.2.2

8. KE HOACH GIANG DAY
8.1. Ngi dung giang day
BAI 1: MARKETING INTRODUCTION
Bai 1 giip nguoi hoc nérp duoc cac thuat ngfg:, tor vung, cAu tric cau yé nhirng khai
niém co ban trong marketing, ndm dugc birc tranh tong quan cho ca hoc phan theo quy trinh
thuc hién marketing.

1.1.  What is marketing?
1.2. Market basic definitions
1.2.1. Needs, wants, demands
1.2.2. Cost, value, expectation
1.2.3. Market offering
1.2.4. The Marketing Process
1.3. Marketing strategy and the marketing plan
1.3.1. Marketing environment
1.3.2. STP and Marketing strategy
1.3.3. Developing marketing plan
1.4. The marketing mix
1.4.1. The Ps
1.4.2. The four Cs, As, Os
1.5. The Changing Marketing Landscape
1.5.1. The Digital Age
1.5.2. The changing economic environment
1.5.3. Non-profit Marketing
1.5.4. Sustainable Marketing
Tai liéu tham khéo cua bai:
1. Tran Minh Pao, Marketing, NXB Théng ké, 1998
2. M. Pride William, Marketing concept and strategies, USA: Houghton Mifflin Company, 2000




BAI 2: MARKETING ENVIRONMENT

Bai ndy gidi thiéu cac thuat ngit va ciu tric cdu vé cac yéu td moi trudng anh huong
den doanh nghiép: moi trudng vi mo, moi truong vi mo va xu hudng phan g voi cac yéu
t6 d6 cua doanh nghiép.

2.1. The Company’s Microenvironment
2.1.1. Company
2.1.2. Competitors
2.1.3. Intermediaries
2.1.4. Publics
2.1.5. Suppliers
2.1.6. Customers
2.2. The Company’s Marcroenvironment
2.2.1. Demorgraphy
2.2.2. Technological
2.2.3. Political
2.2.4. Cultural
2.2.5. Natural
2.2.6. Economic
2.3. SWOT analysis
2.4. Responding to the Marketing Environment
Tai liéu tham khdo cua bai:
1. Tran Minh Dao, Marketing, NXB Théng ké, 1998
2. M. Pride William, Marketing concept and strategies, USA: Houghton Mifflin Company, 2000

BAI 3: MARKETING INFORMATION AND RESEARCH
Bai 3 tap hop cac thuat ngi, tir vung va cau tric str dung trong viéc quan 1y va st ’

dung cac thong tin marketing, nghién clru marketing, cac loai nghién ctru, phén tich cac két
qua nghién ctru phuc vu cho vi¢c ra quyét dinh marketing.
3.1. Marketing Information & Customer Insights

3.1.1. Customer insights

3.1.2. Marketing Information System
3.2. Developing Marketing Information

3.2.1. Sources of information

3.2.2. Marketing Research

- The process

- Research approaches
3.3. Analyzing & Using Marketing Information

- Customer Relationship Management (CRM)

- Information Distribution and Usage
Tai li€éu tham khao cia bai:



1. Tran Minh Pao, Marketing, NXB Théng ké, 1998
2. M. Pride William, Marketing concept and strategies, USA: Houghton Mifflin Company, 2000

BAI 4: CONSUMER BEHAVIOR
Bai 4 trang bi cho sinh vién tir vung va cau tric cau lién quan dén hanh vi cta ngudi

tiéu dung. Cac mo hinh, quy trinh trong viéc mua hang, cac y€u to anh hudng téi hanh vi
mua cta nguoi tieu dung.
4.1. Model of Consumer Behavior
4.2. Characteristics Affecting Consumer Behavior

4.2.1. Cultural factors

4.2.2. Social factors

4.2.3. Personal factors

4.2.4. Psycological factors
4.3. The Buyer Decision Process

- For products with high involvement purchase

- For new products
Tai liéu tham khao cua bai:

1. Tran Minh Dao, Marketing, NXB Théng ké, 1998

2. M. Pride William, Marketing concept and strategies, USA: Houghton Mifflin Company, 2000

BAI 5: SEGMENTATION — TARGETING - POSITIONING
Bai 5 trang bi cho sinh vién tlr vung va ciu triic cau lién quan dén qua trinh phan

doan thi truong, lya chon thi truong muc ti€u va dinh vi doanh nghié¢p/ sdn pham
5.1. Market Segmentation

5.1.1. Market Segmentation Bases

5.1.2. Requirements for effective segmentation
5.2. Targeting

5.2.1. Evaluating Market Segments

5.2.2. Selecting Target Market Segments

5.2.3. Market Targeting
5.3. Differentiation and Positioning

Tai liéu tham khdo cia bai:
1. Tran Minh Dao, Marketing, NXB Théng ké, 1998
2. M. Pride William, Marketing concept and strategies, USA: Houghton Mifflin Company, 2000

BAl 6: COMPANY AND MARKETING STRATEGIES
Bai nay gi6i thiéu cac tir vung, thuat ngit lién quan dén cong tac phat trién ké hoach chién
lugc cta cong ty ndi chung va marketing noi riéng.
6.1. Strategic Planning
6.2. Designing Business Portfolio



6.2.1. Analyzing the current business portfolio
6.2.2. Develop strategies for growth and downsizing
6.3. Planning Marketing

Tai liéu tham khao cia bai:
1. Tran Minh Dao, Marketing, NXB Théng ké, 1998
2. M. Pride William, Marketing concept and strategies, USA: Houghton Mifflin Company, 2000

BAI 7: PRODUCTS
‘ Bai nay tap trung gioi thiéu tir vung, thuat ngir vé san phdm va thuong hiu. Cac van
dé lién quan dén san phdm cua mot doanh nghi€p, qua trinh phat trién thuong hiéu, san
pham méi.
7.1. Products and Services, Market Offerings
7.1.1. Product, services and experiences
7.1.2. Levels of products and services
7.1.3. Product and Services Classifications
Consumer products
Industrial products
Organizations, Persons, Places and Ideas
7.1.4. Product and service decisions
7.1.5. Services Marketing
7.2. Branding Strategy
7.2.1. Brand Positioning
7.2.2. Brand name selection
7.2.3. Brand Sponsorship
7.2.4. Brand Development
7.3. New — Product Development
7.3.1. New Product Development Process
7.3.2. Product Life — Cycle Strategies

Tai liéu tham khdo cua bai:
1. Tran Minh Dao, Marketing, NXB Théng ké, 1998
2. M. Pride William, Marketing concept and strategies, USA: Houghton Mifflin Company, 2000

BAI 8: PRICE
Trong bai nay, sinh vién s& tim hiéu nhiing thuat ngr, cdu tric va tir vung vé gia,
cac loai chi phi, cac phuong phap dinh gia, cac chién lugc gia: san pham mdi, danh muc
san pham, di¢u chinh gia va thay doi gia.
8.1. Pricing Strategies
8.1.1. Customer value — based pricing
8.1.2. Cost — based pricing



8.1.3. Competition — based pricing
8.2.  Pricing considerations
8.3.  Pricing approaches
8.3.1. New — Product pricing
8.3.2. Product — Mix Pricing
8.3.3. Price Adjustment
Tai liéu tham khdo ciia bai:
1. Tran Minh Pao, Marketing, NXB Théng ké, 1998
2. M. Pride William, Marketing concept and strategies, USA: Houghton Mifflin Company, 2000
BAI 9: PLACE
~ Chuong nay gioi thiéu cac thuat ngr, cdu tric, tir vung lién quan to1 ban chat, cac
quyét dinh lién quan dén thiét ké va quan 1y kénh phan phoi, hdu can va chudi cung ung.
9.1. The nature and importance of marketing channel
9.2. Functions of marketing channel
9.3. Design a marketing channel
9.4. Channel behavior and Organization
9.5. Marketing system
9.6. Channel Design Decisions

Tai liéu tham khdo cua bai:
1. Tran Minh Dao, Marketing, NXB Théng ké, 1998
2. M. Pride William, Marketing concept and strategies, USA: Houghton Mifflin Company, 2000

BAI 10: PROMOTIONS

Trong bai 8, sinh vién s€ dugc tim h1eu cac thuat ngit, tir vung, cau tric tleng Anh thong
dung lién quan dén hoat dong truyen thong néi chung, phuong tién truyén thong, mang
internet va marketing lan truyén.

10.1. Above, below and through the line
10.1.1. Above the line and below the line
10.1.2. Through the line

10.2. Advertising
10.2.1. TV and radio
10.2.2. Outdoor advertising
10.2.3. The press
10.2.4. Internet advertising

10.3. Sales promotions and displays
10.3.1. Sales promotions
10.3.2. Point of purchase (POP) or point of sale (POS) display.

10.4. Direct mail and email

10.5. Street marketing and sampling

10.6. Corporate communications



10.6.1. The goal of corporate communications
10.6.2. Corporate values and identity

10.6.3. The tools of CC
10.7. Public relations and lobbying

10.7.1. Public relations and media relations
10.7.2. Inside and outside lobbying.

10.8. Events and sports sponsorship

10.9. Crisis communication

Tai liéu tham khdo ciia bai:
1. Tran Minh Dao, Marketing, NXB Théng ké, 1998

2. M. Pride William, Marketing concept and strategies, USA: Houghton Mifflin Company, 2000

8.2. Ké hoach giang day

NLNH hec

Tuan | Ngidung ohin Hoat dgng day va hoc Bai danh gia
[1] [2] [3] [4] [5]
Chuong 1 | CLO1.1.1 | Sinh vién doc bai & nha (Chuong 1 trong tai | Cau hoi ngan
1 CLO1.1.2 | liéu va slides) Cau hai lya chon
Giang vién giang va trao doi véi sinh vién
nhitng tinh huong thuc té
Chuong 2 | CLO1.1.1 | Sinh vién doc bai & nha (Chuong 2 trong tai | Cau héi ngan
) CLO1.1.2 | liéuvaslides) 7 Cau hoi lya chon
CLO1.2.3 | Giang vién gié}ng va trao doi véi sinh vién
CLO5.2.2 | nhiing tinh huong thyc te
Chuong 3 | CLO1.1.1 | Sinh vién doc bai & nha (Chuong 3 trong tai | Cau hoi ngan
3 CLO1.1.2 | liéu va slides) Cau hai lya chon
CLO1.2.3 | Giang vién giang va trao ddi vai sinh vién
nhitng tinh huong thyc té
Chuong 4 | CLO1.1.1 | Sinh vién doc bai & nha (Chuong 4 trong tai | Cau hoi ngén
CLO1.1.2 | liguvaslides) 7 Cau hai lya chon
4 CLO1.2.3 | Giang vién giang va trao doi véi sinh vién | Tinh hubng
CLO5.2.1 | hhiing tinh huong thyc te
CLO5.2.2
Chuong 5 | CLO1.1.1 | Sinh vién doc bai & nha (Chuong 5 trong tai | Cau hoi ngén
CLO1.1.2 | liéuvaslides) 7 Cau hoi lya chon
5 CLO1.2.3 | Giang vién gidng va trao doi véi sinh vién
CLO5.2.1 | hhiing tinh huong thyc te
CLO5.2.2
Kiémtra | CLOL1.1.1 |Sinh vién lam bai kiém tra giira ky bang | Cau héi ngan
6 gitra ky CLO1.1.2 | hinh thirc kiém tra ndi hoac viét Cau héi lya chon
CLOS.2.1 Bai tap tinh

hudng




Chuong 6 | CLO1.1.1 | Sinh vién doc bai & nha (Chwong 6 trong tai | Cau hoi ngan
7 CLO1.1.2 | liéuvaslides) 7 Cau hoi lya chon
CLO 1.2.3 | Giang vién giang va trao doi vei sinh vién
nhitng tinh hudng thuc té
Chuong 7 | CLO1.1.1 | Sinh vién doc bai ¢ nha (Chwong 7 trong tai | Cau hoi ngan
CLO1.1.2 | liéuvaslides) 7 Cau hoi lya chon
8 CLO1.2.3 | Giang vién giang va trao doi véi sinh vién | Tinh huéng Cau
CLO5.2.1 | hhiing tinh huong thyc te hoi lya chon
CLO5.2.2
Chuong 8 | CLO1.1.1 | Sinh vién doc bai ¢ nha (Chuong 8 trong tai | Cau hoi ngan
CLO1.1.2 | liéuvaslides) 7 Cau hoi lya chon
9 CLO1.2.3 | Giang vién giang va trao doi vei sinh vién
CLO5.2.1 | hhiing tinh huong thyc te
CLO5.2.2
Chuong 9 | CLO1.1.1 | Sinh vién doc bai & nha (Chuong 9 trong tai | Cau hoi ngan
CLO1.1.2 | liéuvaslides) 7 Cau hoi lya chon
10 CLO1.2.3 | Giang vién giang va trao doi vdi sinh vién | Tinh hubng
CLO5.2.1 | hhing tinh huong thyc te
CLO5.2.2
Chuong | CLO1.1.1 | Sinh vién doc bai ¢ nha (Chwong 10 trong | Cau hoi ngan
10 CLO1.1.2 | tailiéu vaslides) 7 Cau hoi lya chon
11 CLO1.2.3 | Giang vién giang va trao doi vdi sinh vién
CLO5.2.1 | hhiing tinh huong thyc te
CLO5.2.2
Baitap | CLO5.2.1 Thao luan va trinh bay bai tap nhém Cau hoi ngan va
12 nhom CLO5.3.3 thao luan
CLO6.3.1
CLO6.3.2
Baitap | CLO5.2.1 Thao luan va trinh bay bai tap nhém Cau hoi ngan va
13 nhom CLO5.3.3 thao luan
CLO6.3.1
CLO6.3.2

9. QUY PINH CUA HQC PHAN (COURSE REQUIREMENTS AND EXPECTATION)
9.1. Quy dinh vé tham dw l6p hoc

Sinh vién/hoc vién c6 trach nhiém tham dy day du cac budi hoc. Trong truong hop nghi hoc do ly
do bét kha khang thi phai c6 gidy to chung minh day da va hop ly. M&i budi vang mait sé& bi trir 1
diém danh gia qu4 trinh.Sinh vién ving qua 3 budi hoc du c6 1y do hay khéng c6 1y do déu bi coi
nhu khong hoan thanh khéa hoc va phai dang ky hoc lai.

Sinh vién s& dugc cong diém cho mdi lan phat biéu xdy dung bai, c6 thé bu dip cho diém qua
trinh, diém kiém tra va diém bai tdp nhom.

Sinh vién khong ndp bai tap nhom s& nhan diém 0 (khong) cho bai tap sau cting. Nhém sinh vién
ndp bai tré s& b trir 1 diém cho mdi ngay nép mudn.



9.2. Quy dinh vé hanh vi lép hec

Hoc phén dugc thuc hi¢én trén nguyén tic ton trong nguodi hoc va nguodi day. Moi hanh vi lam anh
huéng dén qua trinh day va hoc déu bi nghiém cAm.

Sinh vién phai di hoc ding gid quy dinh. Sinh vién di tré qua 10 phut sau khi gid hoc bat dau sé
khong dugc tham du bu01 hoc.

Tuyét d6i khong 1am 6n, gdy anh huong dén nguoi khac trong qua trinh hoc.

Tuyét d6i khéng dugc an udng, nhai keo cao su, st dung cac thiét bi nhu dién thoai, may nghe
nhac trong gio hoc.

May tinh xé4ch tay, may tinh bang chi dugc thuc hién vao muc dich ghi chép bai giang, tinh toan
phuc vu bai giang, bai tap, tuyét d6i khong dung vao viéc khac.

Trwong PH Kinh té Quéc dan Trwéng B mon

PGS.TS. Pham Thi Huyén



